
 



How to Set Up Customer Tracking in WooCommerce using Google 

Analytics 

 

If you run an online store with WooCommerce, you already know that 

tracking customer behaviour is critical for optimising the performance 

of your website. WooCommerce, fortunately, includes built-in features 

for tracking customer activity, such as pageviews and orders. To gain a 

deeper understanding of your customers' behaviour, you may need to 

integrate Google Analytics for WooCommerce customer tracking. 

Google Analytics is a powerful tool for tracking user behaviour, 

analysing user data, and measuring the effectiveness of marketing 

campaigns. In this blog post, we'll show you how to use Google  

Analytics to set up customer tracking in WooCommerce. 
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Step 1: Sign up for a Google Analytics account. 

 

Create a Google Analytics account if you haven't already done so by 

signing up on the Google Analytics website. After you sign up, you'll be 

prompted to create a new property, which will house your 

WooCommerce data. 

 

 

Step 2: Install Google Analytics on Your WooCommerce Site 

 

There are several ways to install Google Analytics on your 

WooCommerce site, but using a plugin is one of the simplest. 

MonsterInsights is a popular plugin for integrating Google Analytics with 

WooCommerce. Install and activate the plugin, then connect your 

Google Analytics account to your website by following the instructions. 

 

 

 

 



Step 3: In Google Analytics, enable E-Commerce Tracking. 

 

You must enable e-commerce tracking after connecting your website to 

Google Analytics. Google Analytics can then track customer activity on 

your website, such as product views, cart additions, and purchases. Go 

to your Google Analytics dashboard and select Admin > E-commerce 

Settings to enable e-commerce tracking. Toggle "Enable E-commerce" 

to "On" and then click "Next." 

 

Step 4: Insert the Google Analytics tracking code into your 

WooCommerce store. 

 

To ensure that Google Analytics correctly tracks your customer data, 

you must add the Google Analytics tracking code to your 

WooCommerce site. This will be done automatically if you use a plugin 

like MonsterInsights. If not, you'll have to manually add the tracking 

code to your website's header. 

 

Step 5: Examine Your WooCommerce Data Using Google Analytics 

 

After completing the preceding steps, you should be able to view your 

WooCommerce data in Google Analytics. Navigate to your Google 

Analytics dashboard and select "Conversions" > "E-commerce" to access 

your e-commerce data. You can view your sales data, conversion rates, 

and other metrics related to your online store from there. 

 



Conclusion 

 

Customer behaviour tracking is critical for optimising the performance 

of your online store, and integrating Google Analytics for 

WooCommerce customer tracking is an excellent way to gain deeper 

insights into your customers' behaviour. You can set up customer 

tracking in WooCommerce using Google Analytics by following the steps 

outlined in this blog post and gain valuable data to improve the 

performance of your online store. 

 

 

 

 

How Ndimension Labs helps to established Woocommerce and Google 

Analytics? 

 

Ndimension Labs is a leading software development firm that offers a 

variety of services to assist businesses in establishing an online 

presence, including WooCommerce and Google Analytics integration. 

 

Our experts can assist you in setting up customer tracking in 

WooCommerce using Google Analytics, allowing you to gain deeper 

insights into your customers' behaviour and optimise the performance 

of your online store. 

 

https://www.ndimensionlabs.com/your-ultimate-guide-to-launching-a-successful-ecommerce-dropshipping-company/


We begin by assessing your business requirements and identifying the 

key metrics you must track in order to achieve your objectives. Then, 

we collaborate with you to create a custom solution that integrates 

Google Analytics with your WooCommerce store, allowing you to track 

customer activity, analyse user data, and assess the effectiveness of 

your marketing campaigns. 

 

Our developers have extensive experience with WooCommerce and 

Google Analytics, ensuring a smooth integration that meets your 

specific requirements. We also offer ongoing support and maintenance 

to ensure your online store runs smoothly and efficiently. 

 

Ndimension Labs is dedicated to providing high-quality, cost-effective 

solutions that help our clients achieve their business objectives.  

Contact us today to find out how we can assist you in setting up your 

WooCommerce store and integrating it with Google Analytics. 

 

 

 

https://www.ndimensionlabs.com/contact/

